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2. VNIOITUANIE

51899
1. wsnedndnsinly

Lsistaundn 30 wirefia
IrianSuuneAnmadarmun mdngamanednminliues

NAINENANIME TN

laitannd1 99 wlaeiia
6 wikEia
2(1-2-3)

2.1 NFAITNUADE

0151101 Femmmndiriulanasielyal
Human Society and The Modern World

0151102 mwnlneitomaomaduandngas  21-2-3)
wazdInNenaas
Communicative Thai for Humanities and
Social Sciences

0151 103 mmﬁ\‘mz]mﬁamiﬁamiﬁmmwamﬁm% 2(1-2-3)
uazdInNeNaas

Communicative English for Humanities and

Social Sciences

2.2 neju’“amﬁugm 24 whehia

0169 101 wqwﬁmamwmsmi?ami 3(3-0-6)
Theories of Language and Communication

0169 102 mi@amﬁamiﬁamimam 3(2-2-5)
Writing for Mass Communication

0169 103 WaNUALTOHAMIFaLE 3(3-0-6)
Principles and Theories of Art

0169104 emaditmedufentumaluladiiaa 3(2-2-5)

upzaaANLAe

Introduction to Digital Technology and Multimedia

0169105 madwhiidnlugadaiia 3(3-0-6)
Media Literacy in Digital Age

0169106 Pasfawesienmoanuuydedara 3(2-2-6)
Computer for Media Design

0169 107 MIAAEIENIETIALLMSARETINE  3(3-0-6)

Creative Thinking and Critical Thinking
0169201 MsznaugIiaferwmednuasieviosin 3(3-0-6)

Small Media and Local Media Business

2.3 ngsarniandefy 57 wkaefin

0169202 AeAnenmsdess 3(3-0-6)
Communication Psychology

0169203 nENMIFNMWDMALMINLIHG 3(2-2-6)

\NOHARABIYIUA
Principles of Interviewing and Finding Issues for

Content Production
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0169 204

0169 205

0169 206

0169 207

0169 301

0169 302

0169 303

0169 304

0169 305

0169 306

0169 307

0169 308

0169 309

0169 401

0169 402

0169 403

=
(9]

0199 499

@aN‘ﬁ’JL@a%ﬁ‘iﬂﬂﬁaaﬂLL‘].I‘LILLa%ﬁ%Nﬂ‘ﬁ@% 3(2-2-5)
AWM MELAeATR

Computer for Design and Creative Content for
Digital Media
medetuasns@eumaoiled 3(2-2-6)
News Media and Online News Writing
fatzmamunmAariauazmstunmagale 3(2-2-5)
Art of Digital Photography and Studio Photography
ﬂsm@“ﬁmm‘%mﬁﬁmLtasﬂgwwaﬁamaw 3(3-0-6)

Laws and Ethics of Mass Communication

MIHARNNUETAR 3(2-2-5)
Documentary Production
paxfmasiansaonuuuSyled 3(2-2-5)
Computer for Website Designing
mawAaniisdofiniaaulay 3(2-2-6)
Online Newspaper Production
meAesTIeTRLETN 3(3-0-6)
Intercultural Communication

mIusTnBnTel 3(2-2-5)
Editor

MaE0sGeEtETn 3(2-2-6)
Creative Storytelling

fatsmsssassnmm mﬁ‘auvlm 3(2-2-5)
Creative art of Motion Photography
mﬁ@mmﬁﬁmezﬁagfﬂ@ eilyan 3(2-2-6)

a €
19ehing
o4

Data Management and Analysis with Artificial

Intelligence
meedmnAes 3(3-0-6)
Media and Communication Research
é’wmmams?ami 3(2-2-5)
Communication Seminar
manAeiaenIoauial 3(2-2-5)
Online Magazine Production
Antlsvaumani 6(1-12-12)
Internship
SlasGite 9(0-40-0)
Cooperative Education

&



2.4 ngaAranidan

0169 208

0169 209

0169 210

0169 211

0169 212

0169 213

0169 214

0169 215

0169 310

0169 311

0169 312

0169 313

0169 314

0169 404

0169 405

0169 406

0169 407

0169 408

12 wikaefia
MINEANDALARGLALTIEMIER 3(2-2-6)
Podcasting and Live Events
MIseEsI AR ML nUA A 3(2-2-5)

Media Creation for Children and Youth

MIBANULLAMN AU UATLTIY NN 3(2-2-5)
Product Label Design and Packaging Design
fatziazimaianahiaus 3(2-2-5)
Art and Techniques of Presentation

Al H%ﬁ%?ﬂﬁii@%LﬁaﬂﬁiI?JHMW 3(3-0-6)
Creative Writing for Advertising
mathanmaaTaemlason 3(2-2-5)
Digital Photography for Advertising
MITEMMTIETOR 3(2-2-5)
Photography of Documentary

MIWARNEY 3(2-2-5)
Fiction Writing

mseanuuULwasNannIuled 3(2-2-5)

WamsiemInana

Web-site Design and Development for Digital

Communication

MIRaNUULTNTIAMIUaLBIIUA 3(2-2-5)
Design of Exhibition and Event

TR E RO E T INRY- IR 3(2-2-5)
Digital System for Image Creation
mastsEmraelaEonuasTn g 32-25)
Creation of Advertising Media and Public Relations
MITENUINITIR U UL 3(3-0-6)
Investigative News Reporting

T T SN -8 3(3-0-6)
Digital Marketing and Branding

M EITR AU 3(2-2-6)
Digital Product Creation
fatsnmmanuuuLaThad 3(2-2-5)

Art of Animation Design
melulaEnmoanuuLLRRARsTRATR 3(2-2-5)
Technology Design and Develop Digital Publications
mesenuuLsEsuMInifuavaiuda  3(2-2-5)
Useaniug]lF

User Experience and User Interface Design

fAesanendanEedn e lafidasewlumineduaandy

Adenalle
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0169409 13MmAAMIARENTRRsE LM A 3(2»2—5)\\ B
Tuendatia
Cloud Computing Services for Communication in
Digital Age

0169410 Thiafassssuramruiuazuionssn  3(2-2-5)
dodavia
Selected Topics in Content and Digital Media
Innovation

. ML RANLT laitand 6 wizefia
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WABASANI
z A HI 13
FulH 1 manw
EV Gk Fadmn WAAULNG 1AURULAR
Tdsunssdnd Tusunsuswiadnin
W ITdneva by (tedu) 4 4
0041001 | MasngEDIERENnNWI DN 2(1-2-3) 2(1-2-3)
Preparatory English
0041022 | vinweastiafanaiomsifomilag 2(2-0-4) 2(2-0-4)
Degital Literacy and Life for Transformation
o xxx | wisaedmdnwdialy (dan) 4 4
- NRNYINEMISEEUIaa00TI6
- NRNAMWTIAUATRIIASDN
- NN IANTIUALNIET 196536
- nguwaLaadauds
MGG
UNINIB AN 2 2
NENITNUAE
0151 101 | demammmeirulanadielal 2(1-2-3) 2(1-2-3)
'I 48 Human Society and The Modern World
PNINIB AN 9 9
NRNITINUTIH
0169101 | OmMIMmuayMsNaas 3(3-0-6) 3(3-0-6)
Theories of Language and Communication
0169102 | MsluwiansaemInIaTL 3(2-2-5) 3(2-2-5)
Writing for Mass Communication
0169103 | wanuanoEavedaLy 3(3-0-6) 3(3-0-6)
Principles and Theories of Art
FINNWIBARILNG 19 19
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Fuilf 1 mavae
EV Gk Fadan AAULNR AURULAR
Tdsunsadnd Tdsunsuauiaftnin
waeImdnvialy (Tedy) 4 4
0041002 | mwasnpmiemsdass 2(1-2-3) 2(1-2-3)
Communicative English
0043001 | NMIAGITIDRNLLIL 2(2-0-4) 2(2-0-4)
Design Thinking
o xxx | wsnedmdnwiialy (dan) 4 4
- NRNYINEMIBEUIR0eTI6
- NRNAMWTIOUATRIWINADN
- NRNWIANTINUATMIET 96536
- naRwaaadnud
S GHERLSRH
NIOITURWIZ 12 12
NRAITIRUGIH
0169104 | eaidlasdimieniumeluladfaviauassindsiie 3(2-2-5) 3(2-2-5)
Introduction to Digital Technology and Multimedia
0169105 | msswhiiudalugn@asia 3(3-0-6) 3(3-0-6)
Media Literacy in Digital Age
0169106 | AeNRmasNamIsenuULFafaia 3(2-2-5) 3(2-2-5)
Computer for Media Design
0169107 | MIAABaEIaTIAUaLMIAAEAINNT 3(3-0-6) 3(3-0-6)
Creative Thinking and Critical Thinking
TINWIUUUILAR 20 20
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z a dl 4
Fuilh 2 Maa
EV Gk Fadn AURULAR WAIRUULNG
Tusunsuund Tusunsuswiadnin
o xxx | snedmdnendialy (dan) 6 6
- NRNTINIEMIBEUTeanT 6
- NRNAIMWTRAUALRIARDN
- NN TN TINUAEMIET9HIT
- NRNWALD N
- ngsAnAAN
NNIATTUANIZAH 4 4
NFNITINUABE
0161102 | M inaiiomsfiosnsdusysdeaniuacdsanenaas 2(1-2-3) 2(1-2-3)
Communicative Thai for Humanities and Social Sciences
0161 103 mmnSngEiensiossmuNyHamaas uasdnsenaas 2(1-2-3) 2(1-2-3)
Communicative English for Humanities and Social Sciences
ANINITUANE 3 3
13
NRNITNUTIH
0169201 | matsvnaugsiafermadnuaciarinshiv 3(3-0-6) 3(3-0-6)
Small Media and Local Media Business
PNINIBIANIL 6 6
naxArandisdy
0169202 | AeInenmsdass 3(3-0-6) 3(3-0-6)
Communication Psychology
0169203 | ndnmsdumuniazmIvnLssdiuiandnnaumud 3(2-2-5) 3(2-2-5)
Principles of Interviewing and Finding Issues for Content
Production
FINPUIBUUIAG 19 19
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= =
Y ad \\4 =
Puilh 2 Mmadae
EVEeal a3 NWIBUUENG NWINUULNG
Tdsunsaing Tusunsaiaunadne
o xxx | waneRmAnevaly (Han) 8 8
- NANTNEEMEEU PR TIa
- NANQUIWTRALaLRIATEN
- NRNWIANIINUATMIE 9536
- NN
G EALSRH
NNINITURNE 12 12
nasArantisay
0169204 | MaNRIRSDMIANIUULACE WHTIAADIMNUG 3(2-2-5) 3(2-2-5)
FmSuFafava
Computer for Design and Creative Content for Digital Media
0169 206 | myfatmuasnmi@eudoanla 3(2-2-5) 3(2-2-5)
News Media and Online News Writing
0169206 | AatlzmsshummAdviauazmaenwagale 3(2-2-5) 3(2-2-5)
Art of Digital Photography and Studio Photography
0169207 | UsuifuyeanesTasuayngvsnefasaTn 3(3-0-6) 3(3-0-6)
Laws and Ethics of Mass Communication 1 51
FMNWIBUILAG 20 20
Fuilfl 3 madn
S9a7 a3 NwAUNULNR NwAnULNG
Tdsunsadnd Tdsunsaaunarnm
NNINIB AN 15 15
ngaAriandiefy
0169 301 MINARNUFITAR 3(2-2-5) 3(2-2-5)
Documentary Production
0169302 | manfiumasiiamseanuuuiulad 3(2-2-5) 3(2-2-5)
Computer for Website Designing
0169303 | manAawsisaRsnioanlal
Online Newspaper Production 3(1-4-4) 3(1-4-4)
0169 304 MINETIEA NI IANUTTTN
Intercultural Communication 3(3-0-6) 3(3-0-6)
0169305 | MIuTIomBnTal
Editor 3(2-2-b) 3(2-2-b)
NHUIIB AN
ngaLaniaan 3 3
FMNWIBURILAG 18 18
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$u39 3 mavane
UM Fa3n AN ARG
Tdsunsuund Tusunsuswiadnin
RNINIT AN 12 12
naxArantisdy
0169 306 msnEeaEiaiosTae 3(2-2-6) 3(2-2-6)
Creative Storytelling
0169 307 ﬁaﬂzmiﬁ%'mﬁﬁémwLﬂé‘laﬂm 3(2-2-5) 3(2-2-b)
Creative art of Motion Photography
0169308 | m3danmsuazdiamidass 3(2-2-5) 3(2-2-5)
Toeiloyalsziivg
Data Management and Analysis with Artificial Intelligence
0169309 | msAFudmmsdaans
Media and Communication Research 3(3-0-6) 3(3-0-6)
ANINIT AN
nauIzLanidan 3 3
wIAIT R aNLEE 3 3
FMIWAURUINAG 18 18
$ui9 2 madu
U™ Fo%mn waUnUNR AN
Tusunsuund Tusunsuswiadnin
KNINITUANE 6 6
naxArnantishy
0169 401 5mmmam‘i§ami 3(2-2-5) 3(2-2-5)
Communication Seminar
0169 402 mandafineasaanlat 3(2-2-5) 3(2-2-5)
Online Magazine Production
ANINITURNE
ngaAzanidan 6 6
MAITLRanLaS 3 3
FINWAUNUILAR 15 15
$u3% 4 mavane
UM 031 AR PIUAULAG
Tusunsuund Tusunsuswiadnin
AHIATTUANIZAH 6 6
naxaznantishy
0169 403 HnUszaumsnl 6(1-12-12) -
Internship
0199499 | v3a
FUHaENm - 9(0-40-0)
Cooperative Education
FANWIUURILAR 6 9

¥ A 1 I ‘ﬁl
*elmaaﬂamﬂmamwm
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AasUESILIM
1) wneinanwihly Laiaundn 30 wiefia
iwHaxLé‘m-mH%ﬁﬁmmmﬁﬂgmwmMmﬁﬁmﬁﬂﬂmao
NATINRLNMENTAN
2) NAINITUANIY Laitaendn 99 waefia
6 WwIEna
2(1-2-3)

2.1) NFAATNUAME
0151 101 Femnainwdiiulanasielus
Human Society and The Modern World
Aenauazinfnfiiudeanlan Wewmsans
Huiusansfenuludeanlan ﬂmﬂﬁmuﬂmmmﬂmﬁﬁa GAGEY
ﬂﬁl’ﬁaﬁ TN ?GLL’J@%@NSL%igﬁﬂJﬁQGSH i&fﬁﬂiﬁmm%ﬂﬁ@ﬁﬂ
FAalulanasielnal
Definitions and concepts of a world community,
development of human relations in the world; changes in
economy, politics, culture, and the environment at the local and

global levels; living in the modern world

0151 102 mwInewiensdomsdmanwdenses  2(1-2:3)
uazdenaenans
Communicative Thai for Humanities and
Social Sciences
Snwoemn nsenadduasndnmsldmn el
mi?amiﬁmﬁwm Finwems W Ineiendosnsuasmsaudu
Foyamawaniinsemm nedmItaymmanSuadnnmans
Characteristics, importance, and principles of Thai
usage in various aspects; Thai language skills for communication
and information retrieval; development of skills in Thai for

humanities and social sciences

0151 103 mﬁ’lﬁdﬂq‘lﬁ‘rnﬁ.m‘iéaﬁ‘liﬁ’mu%ﬁﬂﬁ’lﬂ@% 2(1-2-3)

uazdenaenans

Communicative English for Humanities and

Social Sciences

vinwemails wa o1 @en déwiiuazlaseaonn
Sanquitsuiudamafemauasmatududayalusdummadiu
NYeIFERSUALRINNENERS

English listening, speaking, reading, and writing
skills; vocabulary and essential structures for communication
and information retrieval in the fields of humanities and social

sciences

24 weia
3(3-0-6)

2.2) naq'uf‘mﬁugm
0169 101 quﬁmammuazmiﬁ'ami
Theories of Language and Communication
NNy ANNEIFY NEN uAalageadng
9 UsENOUNIMEBIUATNITAE S mwiméﬂumia%ma
Usngmanimedaas Seneideludmiiomuasnansenuaos
ﬁamaﬂﬁwiaﬁ@ﬂﬂuﬁmumsaiﬂa%gﬁu
Meaning, significance, principle, structural
concept, language and communicative component, theories to
describe social phenomena, analysis of media through contents
and impact of mass media to society in current situation
0169 102 ﬂ’]ikﬁil%kﬁlaﬂ’lialaﬁ’]iu'aﬁ‘ﬁ% 3(2-2-5)
Writing for Mass Communication
Vinwems Wmen whinsemaauiazmadeulsn
sidnaaanamw Anms e s i sunaaviag
ﬁaqmam‘iﬁami@hm viodeoalart aowlland ussmsldmuniese
Aungsuiimane
Skills of language usage focusing on reading and
writing skills in mass media field, practice in language usage
suited to platform pattern, various communicative channels:
online and offline, and language usage pertinent to target group
0169 103 WaANUATNHUHMIRALE 3(3-0-6)
Principles and Theories of Art
Yaeifianautiusn uwifia vénms nouduavaures
Tunufars noeimeeenuuy naieasdtsenaufatl diolglums
F9ETIRTUNTIAN
Background, concepts, principles, theories and
aesthetics in art work, theories of designing, composition design

for graphic creation

0169 104 mudilasdwiiumaluladatvause 3(2:25)
PRt
Introduction to Digital Technology and Multimedia
ANy ANNEATY NamIvaamaluladfava
gUmnlnasfmosuazaUnaniisn suufidine ssuueRats
Inguaiiiy walulatiiu melulatinandeanings fugnensma
lawed ssuumelulaimadansofomatsnamsie Tsunsa
rasfameShSaiuuemaditiosudeimssenan oy
uazmsssummnsnssadasys maluladlanilonass walulad
fagthumazwnlimeluladluowan
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Meaning, significance; development of digital
technology, computer devices and accessories, operational
system, network system, social media, web technology, cloud
computing technology, cyber threats, technological system in
connection with different communications, basic computer
software, basic knowledge in journalism data, and data
visualization, virtual reality technology, updated technology, and
trends of future technology

0169 105 nisjiwhiudalugaddva 3(3-0-6)

Media Literacy in Digital Age

wﬁﬂmemm@mﬁLﬂmﬁéasluqﬂﬁ%ﬁa ANwoUEMI
Shudaadde Taduussdrinafisnademmiisaiiomasie vén
miﬁmﬁuﬁa Taon MmInsadeutainaiua ANl ssdiue
amahiefieradde

Principles and methods of media analysis in digital
age, aspect of media ownership, factors and influence on impact
of media content display, principles of media literacy, fake news,
fact check and assessment means of media’s reliability

0169 106 AaxWaaRsaNseaNULLAaRaTR 3(2-2-5)

Computer for Media Design

mﬂ%@mi[ﬂitmimﬁwL%’«J'gﬂt,ﬁamiaaﬂLLuuﬁa@%ﬁa
Uasinnenee

Software usage in variety of digital media designing

0169 107 M3AAIBIHIIHTIANALMTAMLTINING  3(3-0-6)

Creative Thinking and Critical Thinking

mesdaTIdamNaa sl Anvinsemstasnana@a
Fesdeas3f Ansd1easIdifios enenmud uasuianTas
NELLIUNTSARAALATIZN miﬁ@@%@@immLmﬂéfuﬁaaﬂwﬁmqwa AN
finsenrivnidames nnddenn waymateddiniifiaiug
MR eewNIS LA RATA

Creation of new ideas, skill practice in creative
thinking development, creative thinking in content creation and
innovation, analytical thinking process, rational inquiry and
contradiction, practice in self-critical thinking skill, social
criticism, and critical thinking for content development in digital

media

0169 201 miiJimﬂi.lﬁqiﬁﬁmmmﬁnLm:ﬁlaﬁ'aaﬁu 3(3-0-6)
Small Media and Local Media Business

ANUANATY FLULL Wfe m¥amessdmadedaia

mednuasdarsiuade I emsilamamogafia tBuniandes

msﬁwimemmazmLquﬂizﬂaUﬂﬁﬁjﬁaéammmLgmmzﬁaﬁanﬁu

Significance, patterns, concepts, management in

modern small digital media organization and local media,

analysis of business opportunity, context, project writing and

entrepreneurial planning for small and local media businesess

57 wikefia
3(3-0-6)

2.3) ngxanniandedy
0169 202 3ainenmsdesns
Communication Psychology
winAwinendlunmdess %ﬂmxéﬁumﬂa el
23ns seddoanIanas MIemsiilamnaelneldviniaine
mﬁme3ﬁ@awuﬁaqmwﬁqu®miu&ﬂ%ﬁ‘aLﬁaﬁmu@ﬂawﬁ
mqmiéamﬂugmmmm 9
Principles of psychology in communication among
individual, organization, and mass media; content analysis of
media toward psychological principles, analysis of media users’
needs and behaviors to determine strategy of communication

in different patterns

0169 203 ué’nmsé’ummiu,azmimﬂiuﬁmﬁawﬁﬂ 3(2-2-5)

PRLNUG

Principles of Interviewing and Finding Issues

for Content Production

WANMI ;s"ﬂLL‘LI‘LI miﬁ(ﬂLLﬁ&fﬂﬁ%ﬂﬁWﬂ?N %‘L&(ﬂa%ﬂﬁ
ﬁummﬁaﬂmmeﬁm madanuasmylansimUssiufivh
ﬁ%sL’“ULLﬁﬁLﬁ%ﬂ‘ii‘IEl“ﬁ‘li i’lﬂi’JNLLaSL‘%HUL‘%HG%QL‘WGQQ%GﬂﬁﬁTH“ﬂa@
Hongm whimsinAeL s Tnsemaduuehesosssd budseag
WarANNAN MaNA3ETIN MM I el

Principles, patterns, thinking and inquiring,
procedure of interviewing various types of media, managing and
analyzing for interesting and gainful topics, collecting and
compiling facts from information relay, focusing on topic thinking
exercises, skill of creative writing for knowledge and thinking,

code of ethic for interviewing
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0169 204 ﬂaNﬁ’JL(ﬂ%Lﬁlﬂﬂ'ﬁﬂﬂLLﬁJﬂLLaZﬁ%lNaiié 3(2-2-5)

AU WELdaRaYa

Computer for Design and Creative Content for

Digital Media

meaflauaznseums madamsasatsznaufad ms
Tunushdnmw meldnmussney mslda masssssdauaanuuy
ﬂﬁﬂ‘ﬂﬂLﬁaﬂﬁéaﬁﬁiﬂgﬂtmu@hﬂﬂ LﬂﬂﬁﬂLLaSﬂi:ﬁ‘U’Jumimiﬂ%ﬁﬂ
ﬂ?W%WﬁJﬁiiN“ﬁlagﬂﬂLﬁaﬂWiﬁaﬁ?iT@ ﬂﬂﬂﬂmimauﬂama%
weluladlaniadonaTouuse dlamndassafienfumsssnuuy
nmAnluigtiuareweg

Techniques and processes, art composition, font
styles, illustration, color shade, graphic design creation for
different communications, techniques and processes of data
visualization for communication with computer software,
different types of virtual reality technology, selective contents
on graphic design at present and in the future

0169 205 nwsdednuasmsiTeuteawla 3(2-2-5)

News Media and Online News Writing

PANMT ANNNINY FNBULLTAN LLﬁ&aﬁﬁ‘ﬂiSﬂa‘U
SN mﬂﬁ@miﬂwLﬁuaﬂ'ﬁlﬁmmzﬁmﬁuﬁaﬂismw@mq JE
RN MThIEUeEhIE96TIA

Principles, meaning, types and components of
news; techniques of presenting news to suit different types of

media, focusing on skills of creative presentation

0169 206 AauzmsthumwasTauAEMSTIEAWEGRLD 3(2-2:5)

Art of Digital Photography and Studio Photography

s iRemantluan Wannns eonaehey gnsalven

M7 UWIAA M) mﬂ%@ﬂmniﬁwmﬁwmﬂumiﬁ%mﬁiiﬁmwma
miﬂﬁﬁamidwmw@%ﬁaﬁqmHu@mm&mﬂuﬁ@@ﬂa

Chronicles, development, significance, equipment,

principles, concepts, theories, usage of various equipment for

creating photographs, practice in digital photography for both

indoor and outdoor studio

0169 207 ﬂ‘iztﬁ%ﬂ’]dﬂ%ﬂﬁiiuLkﬁzﬂgﬂmﬂéau?a‘ﬂ% 3(3-0-6)
Laws and Ethics of Mass Communication
MENASSENUTIUIM BT ENahosaaTy Slaneh

IERT T RO e rere ﬂizmaﬂg‘wmaﬁﬁmﬁﬁaaﬁmm
éamimamﬁm@mq S AN MBIt TIIAL AR R
AU

Code of ethic for mass communication profession,
analysis of ethical topic on mass communication, code of laws
subjected to various fields of mass communication: people’s
rights and freedoms, and apposite action of mass communication

0169 301 MIWARUFITAR 3(2-2-5)

Documentary Production

MANMI JUMLY Fumousdnnussad LW
BouSusdafiaads metevaadays wiumsininwemadon
#595998 dsrnauazeaAn Tamdn Susssdlumsie
MENIAR ENMINELNTIMENIRR gL uneaeulaviuazaanlad

Principles, patterns, procedures of documentary
production, collecting, compiling facts, information relay;
focusing on practice skills of creative writing on learning and
thinking, as well as ethics in documentary production; practice
in publishing documentary work toward online and offline media

0169 302 Aexwaaasiansaanuuuiy lae 3(2-2-5)

Computer for Website Designing

WANNTS ST BanuL sEaUmMstisas Fuay
dousarszamiugldnu mesenuunlassstadulad ssougm
doya fdalsunanmasfiauaed mesenuuukaziasnduled ne
Uszene il sunssaesfaumeSumsssnuuuuasianndulsdide
WannuazaeaTdnawmrud gL uuoalat mawawnsiulad
ﬂ’]‘iLﬁNﬂ‘S;‘iﬁ“ﬂ%ﬂ?Wﬂﬁiﬂﬁ%ﬂ’] mmﬂaa@ﬁmaqﬁﬂ%ﬁ miamﬁm
ﬁiiﬁmﬁumiaaﬂLLUULL@%WGMWL’Gju‘lﬁﬁ(?ﬂ%ﬂﬂ‘-gﬁmmﬁamﬂ@l

Principles, processes, designing user’ experience
and user interface, designing sitemap, database, computer
programming, designing and developing website, software
application in designing and developing website for generating
and creating online contents, website publishing, increasing
effective search engine, website security, selective contents on
designing and developing website at present and in the future

0169 303 manAauisdaRawaanlay 3(2-2-5)

Online Newspaper Production

waRaninmsumanaasenidefsriaonla ms
§odsR98s NMIBNULL MI™NWAL MYSHAR NSIHENITisRaRisnd
amﬂaﬁ mﬁwﬁmﬁamﬂugﬂ Lmumwm?\'au\lm LLﬁtﬂ’ﬁNﬁ@lL&aWﬂ%
uniFamienoauasa

Concepts, principles of online newspaper
production, establishing organization, designing, planning,
producing, and publishing online newspaper motion content

production and producing content in audio or podcast format

HaNgnsSMSANWIS:AUUSTYY RS UNsANu 2565 UMIONENAgUMSAIY

155



S8 N //'

156

0169 304 miﬁlamﬁwhﬁmuﬁﬁu 3(3-0-6)
Intercultural Communication
Useid enamsneg anudey Lwiha noed Lavasd
ﬂiﬁﬂaﬂﬂﬁﬁlaﬁﬁ‘ﬂm’aj@u%ﬁii&l msmumia‘ammasmimwam
ANNNINLMITAUTTIN
Background, meaning, conceptualization, theories,
and elements of cultural communication, communication process
and conveyance of cultural meaning
0169 305 MIUTTMBENT0L 3(2-2-5)
Editor
WM Wi whresusonsms mawies n
Andan uasarauidualiy umssasauaNgndaa o
ASvAnasunIN M M lumaud lrnuduatiu
Principles, concepts, editorial job description:
preparing, selecting, and editing original text, focusing on correcting
fact along code of ethic, language usage in correcting original text
0169 306 MsiEpaBeEiesesA 3(2-2-5)
Creative Storytelling
wnMLasnAARETUMaEas FUuLLMTAN
L‘%aﬁmﬁa Lﬂﬂﬁﬂf‘lﬁaaﬂLL‘]J‘]J@@%L‘W%??LLQEW?EIWH“ﬂa@l"%adﬁ’ﬂ%
dofara M neinaTR s d s Geadneshinwsnm
fla rwedonlmn naiin des ludediva
Principles and concepts of storytelling, storytelling
styles toward media, technique of content designing and
conveying stories on digital media, analysis on strategies of
writing and telling stories through still image text, animation,
graphic, sound in digital media
0169 307 aaﬂgﬂ’]iﬁ%l']dﬁiiéﬂ’]wLﬂgﬂ%‘lﬂ') 3(2-2-5)
Creative art of Motion Photography
WANNTT UIAA VINE) MIUHRNOUNITHER N1SHES
mwméaﬂm m‘sﬁ@m'ammmdm‘wLﬂ?@uimi@ﬂ%ﬁ[ﬂﬂmim
ﬂauﬂama% ﬁﬁﬁ%mﬁii@ﬁﬂ?‘wLﬂéa%‘l‘lﬂ?mﬂIﬂiLLﬂiN@aNﬁ’lL(ﬂa‘%
dwsumerdadenava nesesssdiendemmedauluny
NG Lﬁawﬁﬁaﬁﬁmﬁ‘umiwﬁmm‘wL@é‘aﬁwﬂuﬁwﬁmmxamm
Principles, concepts, theories, pre-production
planning, motion photography production, editing motion
photography with computer software, creating motion
photography by computer software for digital media production,
creative content with different motion photography, selective
contents of motion photography production at present and in

the future

0169 308 MsiamsuazmsTianziidayaloy 3(2-2-5)

Hyglsshiug

Data Management and Analysis with Artificial

Intelligence

mmi‘ﬁujmtﬁmﬁwﬁagamiﬁumﬂ M3AALEY
Anmish madastoys mykaeitays mamamaaTaya faya
200y UMMM Tsitesaetiyashng
mmﬁwﬁnﬂﬁagaLﬁ@miﬁ%mﬂﬁﬁu,azmﬁuaLﬁawwquULLUUﬂWi
aummnasadayaladllsunsunesiines omnaaifien
fumsdansuarmaiieeidoyalneiiyamseiug uilagihuay
BUIAE6

Basic knowledge on informatics, analytical
thinking, data communication, data analysis, data journalism,
big data, process of managing and analyzing data through
artificial intelligence, data application for creating and presenting
contents toward data visualization with computer software,
selective contents on data managing and analyzing with artificial
intelligence at present and in the future

0169 309 Ms3dudumsdens 3(3-0-6)

Media and Communication Research

ANNNEE ANNEETY sy Sumaumsisudude
waemaAnaT Ane v AT mafiusuTasdogs Mo
wazlszanana muhiswaunaNaITudmiLwITINErIan1s
s anmssLoumTuierh iU s lemimedons

Meaning, significance, types, processes of media
and communication research, research methodology, data
collection, analyzing and processing, research article presenta-
tion in academic forum or innovative creation from research
design for social benefit

0169 401 ﬁuuu1w1an1s§ams 3(2-2-5)

Communication Seminar

ANNVINBTDINTANNW JA3IMENE BIRLTENDY
nsELaIMMs JULLY wedlansiaduam Malee Uasidiud
Lﬁ‘m%a@ﬁumimLﬁuaﬂaumu@?maﬁamawumﬁwmuﬁf@miw
indaT senarmLsadnn Masedanh s wnadays
genmaouy

Meaning of seminar: goals, components, processes,
patterns; techniques for organizing seminar, analysis, topics on
content presentation by mass media and development of digital
media innovation, social impact, seminar organization, and

informative presentation to the public
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0169 402 msnAfiagarsaaulal 3(2-2-5)
Online Magazine Production
wanMs Whde lunraniinssiisenedosiun
Fasmavasemlugaddiia nannseanuuyiinusmsuuuoamla
%%ﬂﬁﬁ%ﬁ?% %umamivmumia%naﬁﬁﬁwamiﬂizm‘wshm ms
WEUNSTRE LR ARSI matszgndldimaluladiagiin uas
L‘H@I‘H:[ﬂ EIIﬁﬂLﬂNFJ‘WU’N L‘W@m‘iﬁﬁx‘iﬁi’iéuﬁmwEILLW‘i‘Lﬁa‘m
Principles, concepts of magazine production to
meet readers needs in digital age, principles of designing online
magazine, fundamental methods, procedures of creating different
magazines, publishing magazines on various digital media,
applied of current technology and virtual reality technology for
content creation and distribution
0169 403 ?Jnﬂizaum‘mi 6(1-12-12)
Internship
Anftanmsumsfessnaniasfifiendas
1%%%@8@1%@1@?] smolaitaent 560 $2laa vide 4 o Tnmmh
mwmmquwg u,avmﬂﬁguwﬁlmmﬂmiﬂmznvlﬂﬁivaﬂwﬁl&ﬂu
ﬂmWﬂ"ﬁd F0vm Elmumiﬂ\]ﬂﬂ‘l«k@ﬂﬂﬁﬂ‘]ﬂ%ﬂNﬂﬂ%ﬁumim’)ﬁ“ﬁ‘w
Practice in mass communication or relevant fields
in various departments not less than 560 hours or 4 months
applying both theoretical and practical knowledge obtained in
authentic fieldwork training conducting internship report along

the professional training

s

0199 499 Fufiafnw 9(0-40-0)

Cooperative Education)

msUftRnulusmussneumeathedissuu lasems
suflossmhasminendutusauLssnaums Wowanigelns
mmimﬁmmsl,l,azﬁﬂwﬁLﬁm%a@ﬁumiﬁmﬂuﬁmuﬂimau
ms maanemasluiumsfaeehadussuy nadana madindu
GLQ maamuﬁﬂwﬂumﬁ mezﬁu,amﬁﬂiuﬁmmmwNﬁaam?ﬂaq
AMNULILNAUMT LAsaAALTING

The systematic operation in the workplace under
the cooperation between university and establishments to develop
students to be equipped with academic knowledge and
work-related skill in the workplace, self-development in systematic
thinking, observation, decision-making, and analytical skills and
assessment for the needs of the workplaces and labor market.
mi‘l]iztﬁ%ﬂaﬂ’]ik%ﬂ%
- Ussifinarnnd i S (Satisfactory)
- Usuifiuma lshuwnnu 4 U (Unsatisfactory)

\ o
2.4) mjuimmmﬁan 12 wbaefia
0169 208 NSHAAWIALAFALAZIILNSHA 3(2-2-5)

Podcasting and Live Events
mmﬁwﬁmaamiﬁamiﬁaHL?{m ANANNE Uszinm
LLﬁB;EﬂLLUU‘UQ@WE@LLﬂﬂ@? ﬂﬁkuquﬂﬁuﬂﬁjm@ﬂﬂNﬁ@]WQ@LL@ﬂ@ﬁ ma
ﬁmu@mj’uLﬂmmaL,Laz%umamﬁamLﬂual,f‘zamimnmt,uuﬁuﬁﬂ
wnJLt,amamiﬂmﬁ'amLﬂuagjmﬁﬁms
Significance of voice communication, meaning,
types, and podcast formats, processes and techniques of podcast
production, targeting, processing content presentation of the
program: taped or live to the public
0169 209 msa%’wassﬁﬁ"aﬁm%’uLﬁnuaswwzm 3(2-2-5)
Media Creation for Children and Youth
ANNNANE ANNEIAY 29fUTEnay UTsian
rmummﬂumiaamt,uu?%aﬁm%u Laﬂ LAY TITU ANBOUANIZYD
’.mmnﬁmﬁml,ammaﬂm aﬂ‘ﬁwa%aﬁlﬁiMﬂﬁﬁNWﬁﬂLLﬁZLEIT’NjH
miﬁ%nﬂﬁé?iaﬁm%“uwﬁmmzmnwmaLt,wﬂugmmwmﬂ
Meaning, significance, components, types,
processes of media designing for children and young-adult,
characteristics of literature for children and young-adult,
influence on literature for children and young-adult, different
styles of media creation for children and young-adult
0169 210 miaamLanmnauﬁ'mazuﬁqﬁmfﬁ 3(2-2-5)
Product Label Design and Packaging Design
a2 1R emaaény wwnda Ussnvensaanduaias
U539 Tut NarLaUMsERNUULAMNAUMUazLSTY TN LRI
aaﬂmemﬂﬁuﬁwLLﬁmﬁ@ﬁmﬁammﬂuﬂﬁmau
Background, significance, concepts, types of
productlabel and package, process of product label and packaging
design, operational design of product label and package proce-
dures
0169 211 Aadsuazmaiianisiiaua 3(2-2-5)
Art and Techniques of Presentation
M MM aeBsdhiEanuatilaadn lag
v nausTraum s MateReen madage
m‘iam m‘ﬁl’]Lﬁuaaﬂ?dﬂ%’ldﬂﬁ‘iﬁuﬂt@ﬁdﬂi&a% ﬂ']ﬂ%ﬂ?ﬁ’] Mg
msl#faUzmann mslhidus msusieme s WaeUssneummh
iwueliRsgale madutsudiulumaiiawazmanendmna uazms
Shoumsemeiarugiteliussqdhmnefimols
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Principles of professional presenting preparation,
skill practice in pre-presentation planning, content preparation,
content organization, creative and pertinent presentation,
language used, gesture, art of speaking, tone, dressing, captivat-
ing presentation media used, catching points while listening
and answering, and building good atmosphere with listeners for
achieving goal set

0169 212 ﬂ’]itﬁil%ﬁ%l'ldﬁ‘iiﬁkﬁm‘ST,‘N‘ﬂm'] 3(3-0-6)

Creative Writing for Advertising

winms wiie sedilznay Suaew medie nagys
maswETIRtanN madenlimm msdeuumlsmanuaz gy
memimi:fmmﬁaﬂizmw@mﬂ vodenenlaviuardosonla

Principles, concepts, components, procedures,
techniques, strategies of message creation, language used,
writing advertising scripts and planning advertising styles
toward different media: online and offline media

0169 213 msshemwasTaaswlawen 3(2-2-5)

Digital Photography for Advertising

ANy Yssnmaasmsmemwailaman nese
ugsalvitszig madnasilnoduiitomathammiaadiniy
aulawon ﬂﬁﬁamiﬁwmmwaaﬁalﬁamﬂmwm

Significance, types of advertising photography,
artificial lighting, product composition for digital photography
in advertisement, taking digital photography for advertisement

0169 214 MaMAMWLEIETAR 3(2-2-5)

Photography of Documentary

NANMI ANNAINTY U UseinnaaInemeamn
L%ﬂﬁﬁ@a aaﬁﬂizﬁa‘umeﬁﬁamm‘mmaﬂnaamwma NITLINMT
FeETIRMNaBEnsed UAtEmetamnauansed

Principles, significance, concepts, types of docu-
mentary photography, composition and communicative meaning
of photograph, creative process of documentary photography,
taking documentary photography

0169 215 msuAROUARTU 3(2-2-5)

Fiction Writing

ANUVANE ANNAATY JURULLALTENNYRILRAN
%%ﬂi&ﬂ?%ﬁ%ﬁﬂﬁiiﬁﬂ%ﬂﬂ%%

Meaning, significance, styles and types of fiction

writing, processes of fiction creation

0169 310 mssanuuLKaz eI ladIHa 3(2-2-5)

msdassaiiia

Web-site Design and Development for Digital

Communication

winmeanuuudiuled srunieBatne myngh
YUY MIeeNuULLATIE WA IUERING iwuimﬁaaﬁaaaﬂaﬁ Fndls
MeoRanes MssanuuLLasian e nsRnsuatEING
ol mausuqaduladifesessumanmasenlad fugnenau
Toneonlasi ersshunsuas lmondemaaiulad svuudasdayauay
nssLmmTAvdoyaL iUl

Principles of website designing, network system,
system analysis, designing sitemap display, online database
system, computer programming, designing and developing
website, installing and publishing website, improving website
for online marketing, online threats, website security, data
backup, and data recovery process on website

0169 311 M52ANULURNTIANSUADLING 3(2-2-5)

Design of Exhibition and Event

aANNEATY E‘ﬂLL‘LI‘LlLLaELL‘ma@Lﬁ:mﬁ‘j_muﬁ‘ﬂ‘a“jﬂmi
wazbluditsznmenan mﬁmwzﬁﬁuﬁmamﬁm hvane n3zums
JamyisngUnsaimsiausas nseanuuunAndmSLAnasems
wagBloud mavh Lﬁuawamﬂugmmmhm PRYLAWIS IWMILAS
%mmazmimLquﬁaﬂiwﬁmwém MIDANLLLANIIFMINGY
Sndlugtuiuumeluladlanisiouass 3073 0o iBuans

Significance, themes and concepts of various
exhibitions and events, analysis of area and target audience,
process of exhibiting material organization, graphic designing
for exhibitions and events, various forms of presentation, process
of managing and planning other special activities, design of
exhibitions and events in the form of virtual reality technologies
such as VR (Virtual Reality), AR (Augmented Reality), MR (Mixed
Reality)

0169 312 MsEETAMWILIGILSLVATA 3(2-2-5)

Digital System for Image Creation

PANNTT UWIAA NIZLIUMILAEATANIFAGaLAY
anusammils @anlAavia welleRamslumahiEHenHEIEIIR
il FanlsAavia drestusavaueanlatiuazeanlay msld
Tsunsueasimediensasssdnmiaiansiasns iomdn
ﬂiﬂﬁmﬁumiﬁ%ﬁ@ﬁﬁﬁmwﬁﬁamwu@%ﬁahﬁwﬁmasamﬂ@]
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Principles, concepts, processes, and techniques
of cutting and editing still image, digital art; technical method
of creative presenting still image, digital art through online and
offline digital system, using computer software for creating still
image toward communication, selective contents of still image

creation through digital system at present and in the future

0169 313 nEdeEsIAde lawanuAzsTRaiuE  3(2-2-5)
Creation of Advertising Media and Public Relations
wwafe ) enanduan enaddruasman lums
ﬂ%WdﬂiiﬁéaI%HMWLLaEﬂiS‘mﬁN‘ﬁ%‘g ﬂﬁéaﬁﬁLLﬂ%ﬁﬂ‘iSU’l%ﬂﬁ
FsETIRmIns iwanuasssndaius URTimsiensiuas
Useiunsdosssrae lyanuasUssn &g

Concepts, theories, background, significance and
principles of advertisement and public relations creation,
communication and process of advertisement and public
relations creation, analyzing and assessing advertisement and
public relations creation
0169 314 masenwIBsRudIUFaLEIL 3(3-0-6)
Investigative News Reporting
masETIRlsudiuin mellemsdududaiaass
GeAn Mk nafienn sowneelfendadnuasenuin
FeRususonsau warmImesddienst mahisuesiy
A lhaulademadineen

Creation of news topic, technique of seeking for
in-depth fact, analysis, situational interpretation for news
production and reporting investigative news and analytical news,
remarkably presenting special scoop in different techniques
0169 404 MIAMAGITANBZUHLTUGAS 3(3-0-6)
Digital Marketing and Branding
ANNNRNY ‘]ﬁ%m‘ﬂeﬁ‘mmi@m@LLﬁSﬂﬁ@m@aa‘lﬂﬂﬁ
mmiu,ammﬁm‘%aamia%mLl,muvﬁ‘ nafvuaenaneal mm
dnunlrasuusun massauuuaEonagms

Meaning, types, methods of marketing and online
marketing, knowledge and concepts of branding, building

identity, brand image, strategic branding

0169 405 MFF3IFITAAUAAIINS 3(2-2-5)
Digital Product Creation
WANMS3 whda myemernaadhmsne Ussnmanuen
VA NITLIUMIEIEIIALAYaRNUUL AW AATiaU TN 19n
e vniaes 3alaTen Resniens dudu ng sudeu Sadvi
S AUA AT MIsesuasiAui hmaneihlantnsnddin
WaEshe) MIRade fvuasdiny WTUAW manmedudAR
FBmaFutiu manaulusndatludsumer
Principles, concepts, analysis of target group, types
of digital product, process of creation and design various types
of digital products: photograph, vector, video shot, publications;
regulation, copyrights, digital product share, applying for and
selling products on marketplaces worldwide, naming, setting
product keyword, digital product marketing, getting and
withdrawing money into domestic bank account
0169 406 AavznsaanwuuwaThNgL 3(2-2-5)
Art of Animation Design
NILLIUMIAR MIBENULY WATta BMIaseassn

A a 6 A o
N maa‘ﬂm Ggh HI?J?LLT‘I‘JN@@N‘W’J LDILNDMTWILEUD

Thinking process, designing, techniques, methods

of creating animation with computer software for presentation

0169 407 walulagmssenuuLLaEWRIURIRNKGITA 3225)

Technology Design and Develop Digital

Publications

weluladnawanuasi @um?dﬁuwﬂuﬂwﬁu Sumau
meeenuUL Nureuiad sTAiefian ndoRam 5&@1&1%%@%?@
sk senusisRemsnignamaluladuuui \ettsonar) nalasIEia
Hofiand MIDDNHULIURLL MINUWIAANaN UasnmumaTanas
s uarnImIReNULLLAL R ATisR T

Technologies for producing and developing current
publication, process of designing; pre-printing, printing, post-
printing work, figuration of publication with different special
technologies, setting publication layout, designing patterns,
controlling main idea, estimating publication prices, designing

guideline and development of digital publication

HaNgnsSMSANWIS:AUUSTYY RS UNsANu 2565 UMIONENAgUMSAIY
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0169 408 mseanuuLLszaUMsEl [duasdauda  3(2:2:5)

azsnudugld

User Experience and User Interface Design

WANM3 Wwfie MoanuULLsEEUMITM I Fuazan
satszanuiugldom wnlinfidwasadldau mssanuuy
darsumanivasdlFiiinadamsldruzasdld madhits masts
Uidnindvasldom mslfnuléae suusumsseuamasons|f
N miiaﬁumiuﬁwﬁﬂﬁamvbiﬁaqﬂaﬁ@ mMseanuULWTaamey
wandusalsunsuneniamas

Principles, concepts, designing user experience
and user interface, impact affecting users, designing user
experience influent on user’s usability, accessibility, and
interaction; simple usability, pattern responding usability, ac-
cessible support without obstacle, designing application screen
with computer software

0169 409 USMsAamdeRNTIRsdMIUMsdains  3(2-25)

Tugadavia

Cloud Computing Services for Communication

in Digital Age

1se3R emendny amsdnuas st Uselomd ms
v Amsteya nmahalendays msliusmanswenns mslisms
ffisafi mslAnslUsunssLasiaLWALR T Ml Amed M3y
IniawILUITLUAA G AaNafs msiiniinuelumsldam
@awﬁama%ﬁau%wﬁmmﬁaaiaumwumamﬁﬂauﬁa@a

Background, significance, features, types, benefits,
information services, information transferring, resource services,
storage services, software and application services, developer
services on cloud computing system, skill training of computer

language for cloud computing system data management

0169 410 WdadasIIUARINUGLATUIANTITN  3(2-2-5)

dodavia

Selected Topics in Content and Digital Media

Innovation

ThdafieuiumssiassnaeuwruiLasuTanTsx
ﬁa@%ﬁaﬁﬁwﬁdLﬂuﬁﬁﬂwaqﬁﬁmLﬁaﬁﬁuﬁwmmﬁmﬁmﬁmmi
Lm3Lﬁ'aﬂisﬂau"fxﬁm%wﬁmmiﬂ%mﬂﬁﬁﬂaummﬁmzu*ﬁmmsuﬁ‘a
favia

Special topic of content creation and digital media
innovation in each student’ interest to support academic
concepts and professions in content creation and digital media

innovation
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